
Marketing cluster
cheat sheet

events: asm, fms, mms, rms, sem 
Top Performance 

Indicators:
Identify target markets and customer

segments
Explain the marketing mix (4 Ps:
product, price, place, promotion)
Analyze customer buying behavor

Evaluate and interpret marketing info
(research, data, trends)

Explain promotional methods
(advertising, social media, PR, sales

promotion)
Describe strategies to increase sales and

customer loyalty
Demonstrate ethical behavior in

marketing decisions

Core skills the judges will be looking for:
1. Creativity in promotions, campaign, designs and

campaigns
2. Strong communication and persuasion
3. Problem-solving with realistic solutions
4. Customer-focused thinking (what’s in it for

them?)
5. Ability to MEASURE results (sales growth, ROI,

etc.), 

Quick Tips for role-play & presentations
hook first--start with a strong intro (greeting&

confident opening)
use examples--refrence real brands

stay organized--structure your response: problem--
solution--benefit

Add numbers--even if estimated (“increase attendence by
%15")

close strong--summarize and state clear next steps  

words to impress judges:
branding--creating an identity that customers recognize & trust

engagement--how customers interact w/your business
kpi (key performance-- a way to measure success (ex: sales growth, click rates)

demographics-- characteristics of your audience (age, gender, income)
value proposition-- the unique benefit your product/service offers

conversion rate-- how many people take the desired actions

pro Tip:

always tie back to

the customer’s
needs. be thinking

like a marketer!


